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“Barriers: Health Insurance

¢ Percentage of patients uninsured:
¢ 14.3 percent of urban residents
¢ 17.5 percent of residents in rural adjacent counties
e 21.9 percent in rural non-adjacent counties

¢ Significantly more women with insurance

received regular mammograms than did those
without insurance (60% vs. 33%, respectively).

e The National Breast Cancer and Cervical Cancer
Early Detection Program

Ormond B, et al. New Federalism: National Survey of America's Families [Number B-11

http://www.urban.org/publications/309533.html; Smith RA, et al. 2006. CA Cancer J Clin.

Jan-Feb 2006;56(1):11-25.
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Barriers: Screening Site Issues

¢ Shortage of breast imaging specialists; however,
new technologies may help:
e Increase the accuracy of breast cancer detection.
» Improve access to mammography.

e Broaden the pool of medical personnel who can
interpret mammograms.

¢ Shortage of new visiting specialists

e Rural Health Care programs help fund necessary
telecommunications.
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' Barriers: Access Issues

P

Components of an office system for annual preventive
care prompts and reminders

e Determine the target women for breast cancer
screening/preventive services

e Computerized prompts through an electronic medical

record (EMR) system

Flow sheets

Mailed or telephone reminders

Newsletters or educational materials

Brief telephone counseling for women who have not

received a mammogram in the preceding 15 months.

Improving Communications

¢ Learn about your community and
its demographics.

e Setarealistic target and goal. For
example, develop a plan to
increase the mammogram
screening of your target
population by 20% in the next
year.

e Visit the women in your
community at places where they
gather. Put together a “Grab Bag”
with handouts and important
date reminders.
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" Improving Communications

¢ Use the office staff to teach and help with follow-up. Ask
them for ideas on how to reach out into your community.

¢ Create a “reward” for repeat positive behavior or change in
behavior. For instance, create a “Bring a friend to your
mammogram”’ program.

¢ Use the Pink Ribbon symbol to remind women how
important screening is. Contact the Susan G. Komen
Foundation and others who offer free Pink Ribbons.

¢ Bevisible. Health care providers are viewed as
the experts, and when you speak, others listen
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and will know the message is important. T
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Conclusions

¢ Rural healthcare providers face challenges in
addressing patient needs.

e Acute issues vs. preventive measures.
e Patient barriers
¢ Assess individual risk factors
e Discuss chemoprevention in applicable patients

* Encourage regular screenings for all eligible
patients.
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